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	Job Title:
	Trade & Campaigns Executive

	Reporting to:
	Trade & Campaigns Planning Manager
	Job Band:
	4

	Directorate
	Enterprise
	Team
	CRM & E-Commerce

	Direct Reports:
	0
	
	

	

	Job Summary

	The Trade & Campaigns Executive will support the Trade & Campaigns Planning Manager in implementing trade marketing strategies that align with St John Ambulance's commercial goals for training and product sales. This role plays an important part in coordinating cross-functional campaigns, maintaining the trade calendar, and assisting in planning and delivery of promotional activity across internal teams and external partners.

The ideal candidate will be organised, proactive, and eager to learn, with a strong grasp of trade marketing and digital channels. This is a fantastic opportunity for someone looking to develop experience in a hands-on, fast-paced marketing environment.

While focused on driving St John Ambulance’s commercial growth, the role also supports our wider charitable mission of putting the power of first aid in everyone’s hands.
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	Key Responsibilities

	· Trade Calendar Management: Help maintain the cross-functional trade calendar used by eCommerce, CRM, Social Media, Category Management and others, to plan and align promotional activity.
· Promotion Coordination: Work with teams across the organisation to coordinate product-focused trade marketing activity, ensuring consistent messaging and tracking performance.
· Cross-Team Collaboration: Build relationships with teams across the Enterprise network such as CRM, eCommerce, PR and Social Media, supporting the Trade & Campaigns Planning Manager with timely communications to teams relating to marketing strategies.
· Campaign Reporting: Assist in producing campaign performance summaries, tracking key KPIs and helping share results with internal stakeholders.
· Trade Shows & Events: Contribute to marketing planning and delivery of trade show activity across the Enterprise Network.
· Market & Competitor Research: Keep up to date with competitor activity, promotions and launches, sharing relevant insights with the wider team.
· Campaign Support: Support the campaign marketing team as required to ensure campaigns launch on time and to brief.
· Values: Champion and exemplify compassionate leadership and St John’s HEART values.
· Continuous Improvement: Engage, involve and empower St John People in problem-solving and improving the organisation.
· Inclusion, Diversity & Equality (IDE): Actively promote inclusion, diversity, equality and a variety of perspectives across the organisation.
· Flexibility: Perform any other duties commensurate with these responsibilities, the band of the post and skills and qualifications of the post-holder.



	Important things you need to know about this job

	· Be willing to travel and work outside of normal office hours when required
· Passionate about St John’s mission and HEART values.



	Our Values and Commitment to Equality, Diversity and Inclusion

	· Our HEART values – Humanity, Excellence, Accountability, Responsiveness and Teamwork – guide all we do.
· We are committed to being an organisation that is inclusive and welcoming of individual differences while championing equality of treatment and opportunity. 




[image: ]Person specification 
This is a specification of the experience, skills etc. that are required to effectively carry out the duties and responsibilities of the post (as outlined in the job description) and forms the basis for selection.
	Requirements
	Essential
	Desirable

	Education and Qualifications

	Basic Education: Educated to GCSE level or equivalent (Grade C / 4) including Maths & English.
	ü
	

	Further Education: Degree (or equivalent experience) in Marketing, Communications, Business or a related discipline.
	
	ü

	Professional Qualification: Marketing, Project Management or business-related qualification
	
	ü

	Experience

	Trade Marketing: Proven experience supporting retail or B2B trade marketing activity
	ü
	

	Digital Channels: Familiarity with eCommerce, CRM, and social media marketing
	ü
	

	Creativity: Interest in developing engaging campaign ideas
	ü
	

	Collaboration: Experience working with cross-functional teams
	ü
	

	Project Support: Experience assisting with event or project delivery
	ü
	

	Project Management: Proven experience managing campaigns or projects across multiple teams
	
	ü

	Skills, knowledge and abilities

	Communication: Strong verbal and written communication skills
	ü
	

	Organisation: Exceptional organisational skills; able to manage multiple tasks and deadlines
	ü
	

	Microsoft Office: Proficient in using Excel, Word, and PowerPoint
	ü
	

	Data & Insight: Comfortable working with marketing data; reporting on campaigns
	
	ü

	Reporting Tools: Knowledge of Google Analytics, Power BI or other reporting tools
	
	ü

	Attitude: Open to feedback and learning; proactive and hands-on
	ü
	

	Knowledge of the workplace training, health & safety, or first aid sectors.
	
	ü

	DBS Requirement
	Yes
	No

	Does the role require a DBS check to be carried out to be successful for the role 

If Yes what level of DBS check is required for the role Basic/Enhanced

	
	ü



	This job description is intended as an outline indicator of general areas of activity and will be amended in light of the changing needs of St John Ambulance. It is expected that the post holder will be as positive and flexible as possible in using this document as a framework.

	Initials: JP
	Date of preparation: November 2025

	Job Approved Date:  November 2025
	Version: 1

	Ref: JDPS / Enterprise/CRM&EC/T&CE/2025
	



image1.jpeg
StJohn 9} ABOUT THE JOB




image2.jpeg
St John e} ABOUT YOU

Ambulance




image3.png




